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About me
• >15 years experience in mobile, internet & 

data technologies and markets

• Past 7 years within DMPs globally

• Today focusing on compliance, governance 
and digital transformation

• Always at the intersection of new technology 
and its commercial application



GDPR is great for business [transformation]
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What does a marketer/CMO want?

The key question

(And what does this mean for data)



This is what I want 



This is what I want 



This is what I need



This is what I’m looking at



This is what I’m looking at



This is what I’m looking at



Where everything has a million moving parts



Simplicity.

So what I really need is



Consistence.

So what I really need is



Metrics I can trust (and that matter).

So what I really need is



Data that makes my life easier, not more difficult.

So what I really need is



I want to be here



So from display advertising, what I really need is



…and I’m glad to see it is happening



How to eat an elephant?



What to do? (What do I do)

Take ownership
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Over to you for questions.


