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A PREMIUM PUBLISHER COOP

+20 WELL KNOWN MEDIA GROUPS
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A PREMIUM PUBLISHER COOP

REPPING MORE THAN 200 MEDIA BRANDS
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S TAKEHOLDERS
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DISTINCTION BETWEEN POSITION AND CONTENT

STRUCTURE OF THE OFFER

SOCIAL

SERVICES

EDITO
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STRUCTURE OF THE OFFER

MASKED URLS

ATF

MTF

BTF

EDITO

SERVICES

http://01-edito-atf-laplacemedia-1.fr
http://01-edito-atf-laplacemedia-2.fr
http://01-edito-atf-laplacemedia-3.fr
http://01-edito-atf-laplacemedia-4.fr
http://01-edito-atf-laplacemedia-5.fr
http://01-edito-atf-laplacemedia-6.fr
http://01-edito-atf-laplacemedia-7.fr

http://02-services-atf-laplacemedia-1.fr
http://02-services-atf-laplacemedia-2.fr
http://02-services-atf-laplacemedia-3.fr
http://02-services-atf-laplacemedia-4.fr
http://02-services-atf-laplacemedia-5.fr
http://02-services-atf-laplacemedia-6.fr
http://02-services-atf-laplacemedia-7.fr

SOCIAL

http://03-social-atf-laplacemedia-1.fr
http://03-social-atf-laplacemedia-2.fr
http://03-social-atf-laplacemedia-3.fr
http://03-social-atf-laplacemedia-4.fr
http://03-social-atf-laplacemedia-5.fr
http://03-social-atf-laplacemedia-6.fr
http://03-social-atf-laplacemedia-7.fr

http://04-edito-mtf-laplacemedia-1.fr
http://04-edito-mtf-laplacemedia-2.fr
http://04-edito-mtf-laplacemedia-3.fr
http://04-edito-mtf-laplacemedia-4.fr
http://04-edito-mtf-laplacemedia-5.fr
http://04-edito-mtf-laplacemedia-6.fr
http://04-edito-mtf-laplacemedia-7.fr

http://05-services-mtf-laplacemedia-1.fr
http://05-services-mtf-laplacemedia-2.fr
http://05-services-mtf-laplacemedia-3.fr
http://05-services-mtf-laplacemedia-4.fr
http://05-services-mtf-laplacemedia-5.fr
http://05-services-mtf-laplacemedia-6.fr
http://05-services-mtf-laplacemedia-7.fr

http://06-social-mtf-laplacemedia-1.fr
http://06-social-mtf-laplacemedia-2.fr
http://06-social-mtf-laplacemedia-3.fr
http://06-social-mtf-laplacemedia-4.fr
http://06-social-mtf-laplacemedia-5.fr
http://06-social-mtf-laplacemedia-6.fr
http://06-social-mtf-laplacemedia-7.fr

http://07-ros-btf-laplacemedia-1.fr
http://07-ros-btf-laplacemedia-2.fr
http://07-ros-btf-laplacemedia-3.fr
http://07-ros-btf-laplacemedia-4.fr
http://07-ros-btf-laplacemedia-5.fr
http://07-ros-btf-laplacemedia-6.fr
http://07-ros-btf-laplacemedia-7.fr
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COLLABORATION

COMING TOGETHER IN TIMES OF CHANGE
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RTB SALES

FRANCE, MILLIONS OF EUROS

2010 2011 2012 2013 2014 2015
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FR RTB MONTHLY VOLUMES (BIN)

MARKET SHARE BEFORE LA PLACE MEDIA

AMAURY FIGARO TF1 LAGARDERE FACEBOOK GOOGLE

SOURCE : MUI ULPM
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FR RTB MONTHLY VOLUMES (BIN)

MARKET SHARE AFTER LA PLACE MEDIA

LA PLACE MEDIA FACEBOOK GOOGLE

SOURCE : MUI ULPM



LA PLACE MEDIA

A UNIQUE PROPOSITION: PREMIUM AT SCALE

@ O

REACH PREMIUM BRANDS
Large # Unique Users Strong differenciator
b 4 D 4
+30 MILLIONS MEDIA ONLY
Unique users Brand Safe Context

Rewarding Content

[

FREQUENCY

Large volumes

D 4

4.5 BILLIONS

Impressions per month
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BENEFITS OF SCALE

1st PARTY DATA AT SCALE
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CHILDREN IN
HOUSEHOLD

1st PARTY
PUBLISHER DATA
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ALLIANGCE

KEY FACTORS OF SUCCESS







KEY FACTORS OF SUCCESS

OVERCOMING NEGATIVE MINDSET

oo o0
i
e
Wyt
HOMOGENEITY EXCLUSIVITY
AGILE SALES CHANNEL
GOVERNANCE CONTROL

it

ISO-CONDITIONS

|~

FAST
REVENUE
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NEXT STEPS

VIDEO - MOBILE - YIELD




NEXT STEPS

2014 INITIATIVES

MOBILE

C)

VIDEO

HOLISTIC YIELD

Extension of the product to Mobile devices:
Adexchange Mobile Premium

Extension of the product to Video format:
Adexchange Video Premium

Holistic competition between direct sales & non-
guaaranteed sales
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